BOYS & GIRLS CLUBS
OF MIAMI-DADE

“HIGH SCHOOL MUSICAL’S” CORBIN BLEU JOINS
COLGATE-PALMOLIVE, UNITED WAY AND
MIAMI-DADE ELEMENTARY SCHOOL STUDENTS
FOR DENTAL HEALTH CHALLENGE

Colgate Dental Van to Provide Students with Free Dental Screenings,
Treatment Referrals and Oral Health Education

MIAMI, FL — November 8, 2007 — A national campaign to promote good oral health habits
enlisted new recruits today when more than 250 Coconut Grove Elementary School students
joined Colgate-Palmolive Company and United Way at the Boys and Girls Clubs of Miami for a
lively game-show themed dental challenge that featured music, prizes, costumed characters, and
“High School Musical” star and recording artist Corbin Bleu. A Colgate mobile dental van, one
of a fleet of eight “clinics on wheels” that the company sponsors around the U.S., was also on
hand to provide students with free dental screenings, treatment referrals and oral health
education.

Recently released figures from the Center for Disease Control and Prevention indicate that the
percentage of Americans with untreated tooth decay began rising this decade, reversing nearly
fifty years of improvement in dental health. In Florida, access to care and shortages of resources
are also adversely affecting the overall oral health of many residents.

The dental health challenge is part of a public commitment Colgate’s Bright Smiles, Bright
Futures program made in 2002 to reach 100 million children in the United States by 2010 with
free dental screenings, treatment referrals and oral health education. By the end of 2008, the
company will be more than three-quarters of the way to reaching its goal.

Against a vibrant backdrop of banners and balloons, teen sensation Corbin Bleu joined Dr.
Marsha Butler, Colgate’s Vice President, Global Oral Health and Professional Relations, in
hosting a game-show competition in which the audience, divided into teams, was quizzed on best
practices for maintaining good oral health. Correct answers were rewarded “Deal or no Deal”
style to each member of the team.

“When you think about meeting people at your school, in your neighborhood, from different
states or even different countries, there’s nothing more welcoming than a smile,” Bleu told the
students. Traveling on tour, I’ve had an opportunity to see what a smile can do to put people at
ease. When I learned of the risks oral health disease presents, especially for kids in urban and
rural areas, I wanted to help Colgate and United Way draw attention to the importance of
maintaining good dental health.”

- more -



“For children between the ages of 5 and 17 in the U.S., tooth decay is more common than
asthma, more common than hay fever, and it poses a significant threat to our children’s overall
health and well-being,” Dr. Marsha Butler added. “At Colgate, our objective is to work with
communities to help reduce and prevent oral health disease, and we are providing children and
their families with information and skills that allow them to take charge of their dental health.
Over the past few years, we’ve hosted oral health festivals and awareness activities for children
from LA to New York. We have a network of eight mobile dental vans that set up clinics in
target areas and at cultural events across the United States. Globally, we’ve also reached out to
more than 500 million people in 80 countries, encouraging children to see their dentists and
recruiting parents, teachers, and community and professional organizations, to help raise
awareness about the importance of maintaining good oral health.”

Brian Gallagher, President and Chief Executive Officer of United Way of America, also stressed
the importance of programs like today’s event that encourage children to embrace and share what
they’ve learned about maintaining a bright, healthy smile. "United Way is proud to partner with
Colgate, one of our National Corporate Leaders," he said. "Together, Colgate and United Way
are committed to helping children and their families have the best chance at a healthy and
successful future."

About Colgate-Palmolive

Colgate-Palmolive is a leading global consumer products company, tightly focused on Oral Care,
Personal Care, Home Care and Pet Nutrition. Colgate sells its products in over 200 countries and
territories around the world under such internationally recognized brand names as Colgate,
Palmolive, Mennen, Softsoap, Irish Spring, Protex, Sorriso, Kolynos, Elmex, Ajax, Axion,
Soupline, and Suavitel, as well as Hill's Science Diet and Hill's Prescription Diet pet foods. For
more information about Colgate's global business, visit the Company's web site at
http://www.colgate.com.

About United Way of America

United Way of America is the national organization dedicated to leading the United Way
movement in making a measurable impact in every community across America by focusing on
the root causes of the most serious problems. The United Way movement includes nearly 1,300
community-based United Way organizations whose focus is promoting early childhood
education and youth development, financial stability and access to health. Each is independent,
separately incorporated, and governed by local volunteers. For more information about United
Way of America, please visit: www.unitedway.org.
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